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 I. Introduction: 

Tourism and Media sectors are used to be very vital areas of business that are  highly 
profitable in the constant economic conditions. Under the global economic recession starting 
2008, International tourism began to slow in June 2008. Worldwide, businesses are cutting 
their travel budgets, which often means bypassing more expensive eco-conscious 
destinations. Airlines faced many challenges in 2008 and 2009, unprecedented fuel prices led 
to leading network, low cost and airlines reporting $5.8 billion in operating losses for 2008 
and multiple airline bankruptcies. Airlines responded to the dramatic shift in their operating 
environment by cutting flights, raising airfares and tapping into ancillary sources of revenue. 
For example,  USA`s domestic airlines  had implemented capacity cutbacks that eliminated 
roughly 13 percent of domestic scheduled flights and associated seat miles compared to 
November 2007. These measures significantly affected air service and airports of all sizes 
across the country and brought the number of scheduled flights down to levels last seen in 
2002. As a result of these trends, domestic passenger traffic (measured in Revenue Passenger 
Miles, or RPM) declined by approximately 10 percent in the fourth quarter of 2008, compared 
to the fourth quarter of 2007.  

Preliminary data on international passenger traffic to and from the United States indicate a 7-
percent decline in the last 3 months of 2008 after having grown by 5 percent in the first half 
of the year. This report intends to study the financial performance of the listed companies 

related to tourism and media sector in Kuwait Stock Exchange for the period 2007-2009 by 
comparing it to the aggregate market`s performance, studying the sector`s index trend, 
studying the fundamentals and analyzing movements of the individual constituents of the 
index.  Next is a brief description of the sector. 

II. Tourism and Media Sector: 

Media ,Travel and Leisure companies are summarized under the category Consumer services 
in the ICB standard. Coast`s Tourism and Media sector combines a group of 16 companies 
listen on Kuwait Stock Exchange offering a variety of services as summarized in Table 1. The 
index`s constituents are summarized in Table 2.The 4 companies under the real estate sector 
are mainly concerned with trading in and managing real estate properties established for 
entertainment purposes like hotels, resorts, restaurants , parks and exhibitions. The remaining 
 12 companies are under the services sector with varying activities ranging from aviation 
services to cinemas to establishing and managing hotels, resorts and restaurants. A quiet 
interesting constituent of the index is Al-Jazeera airways which is the first low-fare airline 
based in Kuwait that was able in 4 years to become Kuwait`s second largest national airline.  
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Table 1: 
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Broadcasting & Entertainment  Producers, operators and broadcasters of radio, television, music 
and filmed entertainment. Excludes movie theaters, which are 
classified under Recreational Services. 

Media Agencies Companies providing advertising, public relations and marketing 
services. Includes billboard providers and telemarketers. 

Publishing  Publishers of information via printed or electronic media. 
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 Airlines Companies providing primarily passenger air transport. Excludes 

airports, which are classified under Transportation Services. 
 

  
  
Hotels Operators and managers of hotels, motels, lodges, resorts, spas 

and campgrounds. 
 

Recreational Services  Providers of leisure facilities and services, including fitness centers, 
cruise lines, movie theaters and sports teams. 

Travel & Tourism  Companies providing travel and tourism related services, including 
travel agents, online travel reservation services, automobile rental 
firms and companies that primarily provide passenger transportation, 
such as buses, taxis, passenger rail and ferry companies. 

 

 

Source: Industry Classification 
Benchmark ( ICB) 

 
 

Table 2: 

Co. No. Company Name KSE Sector P/BV P/E ROA ROE 
408 Ajial Real Estate Entertainment Co.  Real Estate 0.46 -1.99 -6.43 -13.77 
417 International Resorts Co. Real Estate 0.47 -1.48 2.05 2.63 
428 Tameer Real Estate investment co.  Real Estate 0.54 -2.87 -6.51 -10.33 
432 Abyaar Real Estate Development Co Real Estate 0.75 -1.90 2.86 7.19 
601 Kuwait National Cinema Co.  Services 1.81 -20.69 7.34 10.43 
602 Kuwait Hotels Services 1.71 6.52 7.36 13.2 
615 Kuwait Cable Vision  Services 1.48 -1.45 -44.13 -116.8 
632 National Ranges Company  Services 0.51 -0.69 -19.63 -39.72 
634 IFA Hotels & Resorts Co.  Services 2.28 14.75 10.01 30.43 
640 United Projects Group Services 0.97 6.70 4.07 6.14 
644 Mashaer Holding Co  Services 0.8 -3.66 -16.41 -31 
648 Network Holding Company  Services 0 0.14 -185.39 0 
651 Kuwait Resorts Company Services 0.77 -4.01 0.71 2.05 
654 Jazeera Airways Co. Services 1.524 28.319 5.7 16.04 
656 Kuwait National Airways Co. Services 1.16 -5.01 -1.98 -3.13 
657 Future Kid Entertainment and Real Estate  Services 0.75 22.46 3.7 4.26 

Source: Coast Research 
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III. Financials: 

 Table 3 shows the fundamentals of the Tourism and Media sector. Return on 
Asset(ROA) and Return on Equity (ROE) declined about 53% in 2009 
compared to that of 2008 since the net income for most of the companies 
declined in 2009 due to drops in operational incomes. 

 

Table 3: 

Return on Asset (ROA) as of September 2009 -2.1% 
Return on Equity ( ROE) as of September 2009 -4.9% 
Market Capitalization (MC) as of December 2009 331,964,560 
Price to earnings (P/E) 16.275 
Price to Book Value (P/BV) 0.495 

 

Source: Reuters, Coast Research 

 

As of 4th February 2010, the Tourism and Media sector constitutes 2% of the 
total market capitalization as shown in Figure 1 which forms 104% increase of 
that by the end of 2009.   

 

Figure 1: 

Source: Coast Research 

 

Figure 2 shows the five major players in the Tourism and Media in terms of 
market capitalization in which IFA Hotels and Resorts holds the largest share 
as of 4th February 2010. 
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Figure 2: 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Source: Coast Research 

 

 

 

Table 4 compares the ranked list of  the five largest players in the Tourism and 
Media sector in 2009 and 2008 in terms of market capitalization. As noticed, 
IFA remained in its leading position as the largest market capitalization holder 
of the sector while Abyar Real Estate company witnessed a 10% drop in their 
market capitalization holdings of the sector as compared to that of 2008. This 
drop is the result of the 60% drop in its stock price.  
 

Table 4: 

 
2009 

 
2008 

1. IFA Hotels & Resorts Co. 38% 1. IFA Hotels & Resorts Co. 29% 
2. Kuwait National Cinema Co. 12% 2. Abyaar Real Estate Development Co.  17% 
3. Kuwait National Airways Co. 8% 3. Kuwait National Cinema Co. 11% 
4. Abyaar Real Estate Development  7% 4. Jazeera Airways Co. 8% 
5. Jazeera Airways Co. 6% 5. National Ranges Company  7% 

 

Source: Reuters 

 
 
Figure 3 Compares KSE price index to KSE weighted index to that of Tourism 
and Media monthly performance for the period 2007-Jan 2010. The peak of all 
indices were reached in the second quarter of 2008 while the drop started 
afterward as the result of the global economic recession to reach the bottom in 
the first quarter of 2009. Tourism and Media Index`s volatility was lower than 
those of the others. 
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Figure 3: 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Source: Reuters 

 

IV. Companies News: 

In December 2008, Kuwait National Airways and Future Kid got listed in Kuwait 
stock exchange. 

In February 2009 , Al Taameer Real Estate Investment Co plans to expand in Jordan 
by setting up a local office for the management of a three-star hotel chain under the 
umbrella of the Ramada brand. Also, Al Taameer announced its new hospitality 
project in the state of Tangier in Morocco as it was donated a piece of land in a very 
strategic location in Tangier for constructing the first RAMADA ENCORE hotel of 
three-star category.  

In March 2009, Abyaar Real Estate Development Co was able to increase its capital 
by 50% instead of the planned 100% to make the new capital 80 million KWD. 
Consequently, Abyaar bought a one million square-meter plot of land in Marsa Alam 
on the Red Sea coast in Egypt to develop multi-use tourism project which will be 
developed over five years and which will comprise villas, hotels, a shopping center, 
and a resort. In July, 2009 , Abyaar got the initial approval to acquire Sanam Real 
Estate Company. 

In July 2009 , IFA Hotels & Resorts (IFA HR)  strengthened its interests in South 
Africa by acquiring a further 5.25% in Boschendal Limited, increasing its stake to 
37.33%. In August 2009, IFA Hotels & Resorts (IFA HR) acquired an additional 
14.92% stake in Raimon Land, a Bangkok based luxury condominium and real estate 
development company, increasing IFA HR 's ownership in Raimon Land to 41.07%. 
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V. Fundamental Analysis 

Table 5 shows the historical EPS of the sector`s constituents for the period 2006-
2009. The trend was volatile during the period. Most of the companies witnessed 
increases in net income and EPS in the period 2006-2007 while the trend versed to the 
opposite side in the period of 2007-2008 as a result of the global economic recession 
reaching its peak. For the period 2008-2009, the down  trend started to heal slowly 
which makes the forecast positive for the near future. IFA Hotels and Resorts was the 
strongest survival of the global economic recession in the sector as it remained 
profitable during the period followed by United Projects Group. Tameer Real Estate 
Investment Company was the most affected company which suffered the most. 

Table 5: 

 
2009 2008 2007 2006 

Ajial Real Estate Entertainment Co.       (27.26)          
(9 Months) 

(53.24) 39.83  25.52  

International Resorts Co.      ( 9 )                
(9 Months) 

4.00  14.00  (47.00) 

Tameer Real Estate investment co.      (5.25)               
(9 Months) 

(22.21) 2.85  (0.53) 

Abyaar Real Estate Development 
Co 

6.9                    
( 9 Months) 

12.19  43.60  34.00  

Kuwait National Cinema Co.  21.97                
(9 Months) 

47.10  113.00  102.00  

Kuwait Hotels 38.38 20.16  39.08  26.50  
Kuwait Cable Vision  (9.3 )                     

(9 Months) 
(63.27) 25.62  (34.00) 

National Ranges Company  0.79 (27.73) 9.01  4.67  
IFA Hotels & Resorts Co.  77.75 110.98  76.81 26.14 

United Projects Group 50.00 21.00  100.64  34.52  
Mashaer Holding Co  24.00 (129.00) 100.00  121.00  

Network Holding Company   (318.50) 30.20  39.41  
Kuwait Resorts Company  (7.11)                

(9 Months) 
2.61  28.31  11.52  

Jazeera Airways Co.  ( 6.71)                          
(9 Months) 

22.24  20.12  25.03  

Kuwait National Airways Co.    (16.37 )                
(9 Months) 

(3.13) 7.12  

Future Kid Entertainment and Real 
Estate Co.  

4.56                     
( 9 Months) 

7.12  9.65  

Source: Coast Research 
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In conclusion, Tourism and Media sector has been hit hard by the global economic 
recession and the unprecedented increase in fuel prices. According to the International 
Air Transport Association, the global passenger traffic fell by 10% in 2008 and by 3 
per cent in 2009 which had its negative effects on Aviation companies and their 
revenues and obligated them to cut their services. 
 
 As the personal spending shrunk during the global economic recession, entertainment 
and touristic activities witnessed a distinguishable drop in sales and revenues. The 
swine flu ( H1N1) formed another force pulling aviation sales down as well. Also, a 
considerable number of touristic real estate projects including hotels and resorts 
stopped their establishment in bad need for funding to cover their fixed costs. This 
sector is expected to retrieve its healthy route as soon as this economic downturn 
comes to an end.



 

 
 
 
 
 
 
 
 
 
  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

Disclaimer: 
 
This document and its content are prepared for your personal information purposes only and it is not an offer, or the 
solicitation of an offer, to buy or sell a security or enter into any other agreement. Projections of potential risk or return are 
illustrative, and should not be taken as limitations of the maximum possible loss or gain. The information and any views 
expressed are given as at the date of writing and subject to change. While the information has been obtained from sources 
believed to be reliable we do not represent that it is accurate or complete and it should not be relied on as such. Coast 
Investment and Development Company, its affiliates and subsidiaries accept no liability for any direct or consequential 
loss arising from use of this document or its contents. At any time, Coast Investment and Development Company or its 
employees may have a position, subject to change, in any securities or instruments referred to, or provide services to the 
issuer of those securities and instruments. 

Coast Building, Shuhada Street, Al Sharq Area, Near Sawaber Complex 
P.O.Box 26755, Safat 13128 Kuwait 

Tel: +965 22230555, Fax: +965 22415364 / 22408932 
www.coast.com.kw 


